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A Leader in the Russian Retail Segment

Market Share 9m2010– Retail Segment
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Source: Pharmexpert preliminary data, retail prices. Subject to change
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For 9 months 2010 volume of retail segment totaled 296 billion rubles (retail prices) with a gain of 11% compared to last year (266 billion rubles).

Retail sales grew 14% in rubles, which led to an increase in share from 4,9% to 5,0%.

Driving factor - the consumption.



Pharmaceuticals

98% of  1H2010 sales

Medical Equipment

2% of 1H2010 sales

OTC
54.5% 

of Pharma sales

9month 2010 Sales Structure

Third Parties Products
31.3% of Pharma sales

Rx
11.4% of Pharma sales

-10.4% decrease
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� Therapeutic focus:

� Analgesics

� Cough & cold 

� Vitamins 

� Anti-viral 

� Anti-fungal

� Product portfolio includes:

� Coronary Therapy

� Acid pump inhibitors

� Nitrites & nitrates

� ACE inhibitors

� Alimentary tract 
metabolism

� Product portfolio 
includes:

�Velcade  

�Mildronate

� IRS-19 & Imudon
�Others 

Pharmaceutical products (including TPP *)  grew by 35.9% or RUR 5,060 million;  RUR 19,164 million
Organic growth  (without TPP*) equaled 27.6% or RUR 2,824 million; amounting to RUR 13,052 million

23.1% growth 48.3% growth 57.7% growth

*TPP - third parties products .
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Revenue Analysis 9m 2010
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Total sales grew by 34.5%
Third Parties Products  31.3% of Total Sales (2009:26.7%) 

OTC: +23.1%

+ RUR 2 004 mln 

Source: Company data, IFRS FS



Revenue Analysis 3Q 2010
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Total sales grew by 78.9%

Third Parties Products – 26.9% of Total Sales (2009: 12.1%) 

OTC: +54.1%

+ RUR 1 751 mln 

Source: Company data, IFRS FS



Best Selling Brands 9momth2010 (excluding 3rd parties products)

№ BRAND
Volume 

(mln packs)
Sales (mln 

RUR)
% of  total 

sales
Volume (mln 

packs)
Sales (mln 

RUR)
% of  total 

sales Change % Change %
1 Arbidol 30.318 3 843 29.8% 21.805 2 570 25.3% 8.513 39.0% 1 273 49.5%
2 Pentalgin 26.492 1 374 10.7% 27.194 1 405 13.8% -0.702 -2.6% -30 -2.2%
3 Complivit 8.803 735 5.7% 9.273 641 6.3% -0.469 -5.1% 94 14.6%
4 Terpincod 5.279 732 5.7% 4.270 591 5.8% 1.009 23.6% 141 23.8%
5 Codelac 5.784 485 3.8% 5.330 503 4.9% 0.454 8.5% -18 -3.5%
6 Phosphogliv 1.412 469 3.6% 1.242 432 4.3% 0.170 13.7% 37 8.5%
7 Flucostat 3.899 451 3.5% 3.963 468 4.6% -0.064 -1.6% -17 -3.6%
8 Amixin 1.036 425 3.3% 0.682 293 2.9% 0.353 51.8% 132 45.1%
9 Afobazol 2.313 344 2.7% 2.229 324 3.2% 0.084 3.8% 20 6.3%

10 Rastan 0.235 315 2.4% 0.098 92 0.9% 0.137 139.4% 223 240.9%

9m 2010 9m 2009 Volume 10/09 Sales 10/09
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VEP List product sales equaled RUR 10,955 million, having increased by RUR 4,460 million 
or by 68.7% s. 

These sales contributed 56.0% to the Company’s total sales for the period.

10 Rastan 0.235 315 2.4% 0.098 92 0.9% 0.137 139.4% 223 240.9%
TOP 10 total 85.571 9 175 71.1% 76.085 7 319 72.0% 9.486 12.5% 1 855 25.3%
Other brands 402.996 3 726 28.9% 426.056 2 849 28.0% -23.060 -5.4% 877 30.8%
TOTAL SALES 488.568 12 901 100.0% 502.141 10 169 100.0% -1 3.573 -2.7% 2 732 26.9%

* VEP - Vital and Essential Pharmaceuticals



Top 10 OTC Brands 9month 2010 (excluding 3rd parties products)

№ BRAND
Volume 

(mln packs)
Sales (mln 

RUR)
% of  total 

sales
Volume (mln 

packs)
Sales (mln 

RUR)
% of  total 

sales Change % Change %
1 Arbidol 30.318 3 843 36.0% 21.805 2 570 29.7% 8.513 39.0% 1 273 49.5%
2 Pentalgin 26.492 1 374 12.9% 27.194 1 405 16.2% -0.702 -2.6% -30 -2.2%
3 Complivit 8.803 735 6.9% 9.273 641 7.4% -0.469 -5.1% 94 14.6%
4 Terpincod 5.279 732 6.9% 4.270 591 6.8% 1.009 23.6% 141 23.8%
5 Codelac 5.784 485 4.5% 5.330 503 5.8% 0.454 8.5% -18 -3.5%
6 Flucostat 3.899 451 4.2% 3.909 459 5.3% -0.011 -0.3% -8 -1.8%
7 Amixin 0.900 383 3.6% 0.623 274 3.2% 0.277 44.5% 108 39.5%
8 Afobazol 2.313 344 3.2% 2.229 324 3.7% 0.084 3.8% 20 6.3%
9 Activated charcoal 54.878 188 1.8% 43.930 134 1.5% 10.948 24.9% 54 40.3%

10 Inhalyptum 5.805 173 1.6% 5.710 154 1.8% 0.095 1.7% 19 12.6%
TOP 10 total 144.473 8 709 81.7% 124.273 7 055 81.5% 20.200 16.3% 1 654 23.4%

9m 2010 9m 2009 Volume 10/09 Sales 10/09
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OTC sales revenue reached RUR 10,666, representing an increase of RUR 2,004 million 

or 23.1% on the same period of 2009.

TOP 10 total 144.473 8 709 81.7% 124.273 7 055 81.5% 20.200 16.3% 1 654 23.4%
Other brands 305.808 1 957 18.3% 348.298 1 606 18.5% -42.490 -12.2% 351 21.8%
TOTAL SALES 450.280 10 666 100.0% 472.571 8 661 100.0% -22 .290 -4.7% 2 004 23.1%



Top 10 Rx Brands 9month 2010 (excluding 3rd parties products)

№ BRAND
Volume 

(mln packs)
Sales (mln 

RUR)
% of  total 

sales
Volume (mln 

packs)
Sales (mln 

RUR)
% of  total 

sales Change % Change %
1 Phosphogliv 1.412 469 21.0% 1.242 432 28.7% 0.170 13.7% 37 8.5%
2 Rastan 0.235 315 14.1% 0.098 92 6.1% 0.137 139.4% 223 240.9%
3 Biosulin 0.481 233 10.4% 0.319 150 9.9% 0.162 50.8% 83 55.7%
4 Copmbilipen 1.842 177 7.9% 1.118 116 7.7% 0.724 64.7% 61 52.7%
5 Cocarboxylase 2.979 142 6.4% 1.488 45 3.0% 1.491 100.2% 97 217.8%
6 Picamilonum 2.527 98 4.4% 2.993 83 5.5% -0.467 -15.6% 14 17.2%
7 Cyclodol 1.952 86 3.8% 1.880 78 5.2% 0.072 3.8% 8 9.7%
8 Sulfocamphocainum 1.791 71 3.2% 1.282 43 2.8% 0.509 39.7% 28 65.2%
9 Octolipen 0.338 64 2.8% 0.072 13 0.9% 0.266 370.1% 51 394.0%

10 Azitrox 0.393 62 2.8% 0.373 61 4.0% 0.021 5.6% 2 2.5%

9m 2010 9m 2009 Volume 10/09 Sales 10/09
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RX product sales reached RUR 2,235 million.
This was an increase of RUR 728 million or 48.3% on the RUR 1,507 million 

recorded at the same period in 2009.
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TOP 10 total 13.949 1 716 76.8% 10.865 1 113 73.8% 3.084 28.4% 603 54.2%
Other brands 24.338 519 23.2% 18.705 394 26.2% 5.633 30.1% 124 31.6%
TOTAL SALES 38.287 2 235 100.0% 29.570 1 507 100.0% 8.717 2 9.5% 728 48.3%



Third Parties Products 9month 2010

Third parties products
6,111.4 31.3% 3,875.2 26.7% 2,236.3 57.7%

Velcade®
1,649.6 8.4% 2,278.1 15.7% -628.5 -27.6%

Coagil VII 1,112.0 5.7% 0.0 0.0% 1,112.0 -

Prezista® 942.5 4.8% 0.0 0.0% 942.5 -

Midronate® 779.4 4.0% 804.6 5.5% -25.2 -3.1%

Pulmozym®

Sales 9m 2010
9m 2010 

( RUR mln)
% of total sales

9m 2009(
RUR mln)

% of total sales
Growth in 9m 
2010/9m 2009
(RUR mln)

Growth in 9m 
2010/9m 2009

(%)
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Pulmozym®
610.2 3.1% 0.0 0.0% 610.2 -

IRS®-19, Imudon® 297.2 1.5% 480.5 3.3% -183.3 -38.2%

Other Third parties products
720.5 3.7% 312.0 2.1% 408.5 131.0%
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Third Parties Products sales increased by 57.7% or by RUR 2,236 
million, reaching RUR 6,111 million.



Within the framework of the biotechnology project “GENERIUM”: 

Main objectives :  Research &Development  center

• biopharmaceutical products research and development 

• collaboration with leading local scientific academic centers 

• scientists with big pharma experience 

• organization of local / international scientific board member

Project idea: To build the modern R&D center :

• Territory – 70 hectares in central region ( Pokrov, 80 km from Moscow)

• Buildings and production facilities – 4500 sq. m.
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• Buildings and production facilities – 4500 sq. m.

• Employees – 150 scientists with experience in R&D in biotechnology, 
chemistry, pharmacology and other scientific areas

• Residential area – more than 10 000 sq. m. with all necessary infrastucture
for 600 people.

• Total Investment planned – 990 mln RUR 

• PHS investments by September 2010 – RUR 630 million, of which RUR 
150 million contributed to the equity capital of NauchTekhStroy Plus Ltd.

• Project completion – end of  2010



Within the framework of the biotechnology project “GENERIUM”: 

•Pharmstandard met all conditions of the Coagil VII (MNN Eptacog Alpha) delivery contract to the 
amount of RUR 1,112 million (excluding VAT) under the 7 nosologies program. 

•The product  Diaskintest®  for 2010 for the total amount of 133mln RUR (excluding VAT) will be 
delivered until the end of 2010. 

Analyst & Investor Day Presentation, 9 September 2010 11



Disclaimer and Confidentiality Requirements

This presentation does not constitute or form part of and should not be construed as, an offer to sell or issue or the solicitation of an offer to buy or acquire securities of OJSC Pharmstandard (the “Company”)
or any of its subsidiaries in any jurisdiction or an inducement to enter into investment activity. No part of this presentation, nor the fact of its distribution, should form the basis of, or be relied on in connection
with, any contract or commitment or investment decision whatsoever.

This presentation has been prepared solely for use in connection with the possible offering of ordinary shares (the “Shares”) and global depositary receipts representing shares (“GDRs” and, together with the
Shares, the “Securities”) in the Company (the “Offering”). This document is an advertisement and not a prospectus and any purchase of Securities in the Offering should be made solely on the basis of
information contained in the prospectus and any supplemental prospectus to be published in respect of the Offering. The information contained in this presentation has not been independently verified. No
representation, warranty or undertaking, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or the opinions
contained herein. None of Augment Investments Limited (the “Selling Shareholder”) or the Company or any of their respective affiliates, advisors or representatives shall have any liability whatsoever (in
negligence or otherwise) for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in connection with the presentation.

This presentation is only for persons having professional experience in matters relating to investments and must not be acted or relied on by persons who are not Relevant Persons (as defined below).
Solicitations resulting from this presentation will only be responded to if the person concerned is a Relevant Person.

This presentation is not for distribution in, nor does it constitute an offer of securities in the United States, Canada, Australia or Japan. Neither the presentation nor any copy of it may be transmitted into the
United States, its territories or possessions, or distributed, directly or indirectly, in the United States, its territories or possessions. Any failure to comply with this restriction may constitute a violation of US
securities laws. The presentation is not an offer of securities for sale in the United States. Securities may not be offered or sold in the United States absent registration or an exemption from registration. The
Company has not registered and does not intend to register any portion of the Offering in the United States or to conduct a public offering of any securities in the United States.

This presentation is made to and directed only at (i) persons outside the United Kingdom, (ii) qualified investors or investment professionals falling within Article 19(5) and Article 49(2) (a) to (d) of the Financial
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This presentation is made to and directed only at (i) persons outside the United Kingdom, (ii) qualified investors or investment professionals falling within Article 19(5) and Article 49(2) (a) to (d) of the Financial
Services and Markets Act 2000 (Financial Promotion) Order 2005 (the “Order”), and (iii) high net worth individuals, and other persons to whom it may lawfully be communicated, falling within Article 49(2)(a) to
(d) of the Order (such persons collectively being referred to as "Relevant Persons").

This presentation and its contents are confidential and must not be distributed, published or reproduced (in whole or in part) or disclosed by recipients to any other person, whether or not such person is a
Relevant Person. Failure to comply with this restriction may constitute a violation of applicable securities laws. If you have received this presentation and you are not a Relevant Person you must return it
immediately to the Company. This presentation does not constitute a recommendation regarding the securities of the Company.
This presentation is not a public offer or advertisement of Securities in the Russian Federation and is not an invitation to make offers to purchase any Securities in the Russian Federation, and must not be
passed on to third parties or otherwise be made publicly available in Russia. The GDRs have not been and will not be registered in Russia and are not intended for “placement” or “circulation” in Russia.
This presentation includes 'forward-looking statements'. These statements contain the words "anticipate", "believe", "intend", "estimate", "expect" and words of similar meaning. All statements other than
statements of historical facts included in this presentation, including, without limitation, those regarding the Company’s financial position, business strategy, plans and objectives of management for future
operations (including development plans and objectives relating to the Company's projects and services) are forward-looking statements. Such forward-looking statements involve known and unknown risks,
uncertainties and other important factors that could cause the actual results, performance or achievements of the Company to be materially different from results, performance or achievements expressed or
implied by such forward-looking statements. Such forward-looking statements are based on numerous assumptions regarding the Company's present and future business strategies and the environment in
which the Company will operate in the future. These forward-looking statements speak only as at the date of this presentation. Each of the Company and the Selling Shareholder and their respective agents,
employees and advisers, expressly disclaims any obligation or undertaking to update any forward-looking statements contained herein.

The information and opinions contained in this document are provided as at the date of this presentation and are subject to change without notice.
All information not separately sourced is from Company data.
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Contacts

JSC Pharmstandard
Likhachevsky drive, 5 «B» Moscow region,

Dolgoprudny, Russia, 141700.
Tel/Fax: (495) 970-0030/32

IR ex.2416
www.pharmstd.ru 
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